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Liguidmetal Instinct
The newest farce on tour
and choice of #7 WTH
Star Anastasia Myskina

+ Business Week - The Best Products of the

head.com

The next great force in tennis has surfaced.

Liguidmetal has been listed as one of the "Best Products of 2003" by Business Week* and one of the
"25 Best Products of the Year” by Fortune Magazine.” Ranked #1 by tennis shops in playability, cantral
and product innovation,”* it's no wander that Liguidmetal is the hottest new tennis technology.

With 29« more power than Titanium, L1|:|U|:lmetal; along with HEAD's revolutionary Total Sweetspot
Construction, gives you back all the energy your swing generates for perfect power and cantrol.
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the total professional - enhancing your career

15 Have wheelchairs, will travel - by Jill Phipps,
USPTA staff writer

20 The evolution of the club industry

special insert

This issue of ADDvantage features the annual USPTA
Tennis Across America guide. It includes promotional

tips, press information, a colorful poster and an outline
for running a 96-minute clinic.

USPTA'S
TERNIS 2CRGSES
AREERECA"

On the cover ... Ténnis teachers and students gear up to celebrate the 15th annual Tennis Across
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USPTA mailbox

Dear USPTA,

Tennis is at a crossroads.
The sport is still growing, but
the competition against the
“sport of a lifetime” is eroding
its basic principles. The game
of tennis develops respect,
honesty, self-discipline, self-
esteem, fair competition, good
sportsmanship and many more
great qualities. These qualities
help one get through tough
times in a match and to keep
trying until you achieve your
results. One “hangs in there”
by never giving up. Recently,
I was involved in a national
championship match where I
was down 10 match points,
but somehow won the match.
Tennis creates a good, strong
character that carries into other

aspects in life. Tennis is a classic
sport that needs to be supported
by today’s generation of parents
so their children grow up with
solid, basic fundamentals.

The competition against
tennis comes from extreme
sports such as skateboarding,
BMX biking, rock climbing
and countless other X games.
While these sports are great
in developing artistic and
imaginative thinking, they
do not develop the true spirit
of competition which young
adults need to succeed in this
world. And the other type of
competition facing tennis is
the computer world. Each
year, children become bertter
experts in mastering the com-

puter; however, computers
take children away from be-
ing “outside” and developing
the importance of “sticking
it out” when situations are
tough in mastering a sport.
The simple process of stroke
repetition is so important in
becoming better at a sport.
One of the most important
aspects of tennis is to know
how to be gracious in winning
and know how to accept losses.
To become a winner, you must
go through losses to reach new
levels. Parents must let their
children make mistakes so
they can learn. Children opt
for the quick, simple gratifica-
tion of computer games that
work short term, but could be

disastrous for the long term.
I am not discouraging
children from competing in
extreme sports or having fun
with computer games, but
children need to have a very
good balance. Use tennis as a
vehicle and use extreme sports
and computers as tools to help
the vehicle. Encourage your
children and grandchildren to
play tennis for a reason. Iz is the
sport of a lifetime that should be
cherished. Tennis produces a
wonderful camaraderie that is
priceless.

Sincerely,
Stefan Laporte, USPTA
Hillsboro Beach, Fla.

At Alamo® we think getting there should be half the fun
S0, we make it easy for association members to rent cars in

©Alamo Rant-A-Car,

the United States, Canada, Europe, Latin America, and the
Caribbean! Enjoy year-round discounts for either business or
leisure travel, no additional driver fee, and unlimited mileage.
Save even more when you use the attached coupon. 5o, get
on the road to happiness with Alamo and let the fun begin!
Book with your travel agent or Alamo. Be sure
to request |.D. Number _ 696282
and Rate Code BY,

1-800-354-2322

Alamo,Com

i

Oue fvee Aay!

Just reserve a compact through a fullsize 4-door car in
the United States or Canada, a Group B through F car in
Europe, or a compact through a midsize 4-door car in
Latin America or the Caribbean. Valid for a rental of at

least 4 days. Valid through 12/31/02.

Be stiro to requess. +* -
= Colipon Code FOKE
. abbine of resepvation.

&

® (ng cerfficate per Alame rental and void
once redesmed.

* Original cerficate must be presented of
counfer upon arrival.

 Free doy is prorated ogains basic rae of
enti rental period, which does not indude
faxes (inding VLF toxes up o USS1.89
per day in Calfornio ond GSTAVAD),
qovermentall-authorized o imposed
surcharges, icense recoupment fegs or

Book with your travel
agent or Alamo.®

other optonl fems.

# (ffer s subject fo standard
rental conditions,

* Blackout dates may apply.

© Not valid with any other discount or
promotional rafe,

* Subject to availability and good only
of porficipating Alomo locafions.

» Offer not valid in San Jose, Colifornic.

| Travel Agents GDS: _/ID-XA____/RC-BY/51-C-FOKB]

Dv'we‘r\o\??‘/“

1-800-354-2322
alamo.com
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BIBY-AS-900  @Alamo Rent-A-Can, LLEC

BIBG-AS-900
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CEQ’s message

Taking your ‘game’ to next level
Keys to business and promotional success

Taking your game to the next level doesnt
mean improving your strokes in this case. It
means getting serious about using the tools
you have to promote yourself and your business.
For USPTA, creating enough positive public-
ity for the Association and its members is always
challenging, especially when it comes to com-
municating the same message over the more than
3,000 miles that make up the United States. Like
many nonprofit organizations, we have to search
for innovative ways to gain the
maximum exposure for USPTA and
its members. This limits our ability
to buy into national campaigns or
advertising in mainstream con-
sumer magazines or on network TV.
Instead, USPTA develops programs
that provide more direct benefits
for members, and when it comes to

oo

generating publicity, we count on our
most valuable resource ~ you!

There’s one USPTA member who
has achieved great success and used
his USPTA membership to promote
himself. That member is Dave Kozlowski, known
to many of his peers as “the Koz.”

A 33-year member of USPTA, Dave has taken
every opportunity presented to him and made the
most of it. He’s been an active member in every
sense of the word “active.” He has participated in
Association programs, worked within his division,
applied for and won awards and used his creden-
tials as a certified professional to stand out from the
crowd. In other words, he’s taken the tools provided
by USPTA and used them to promote his talents as
a tennis teacher, speaker, commentator and tennis
talk show host.

Although many of our members have similar
abilities, Dave consistently takes his “game” to the
next level by combining his talent with a vision,
a clear comprehension of his subject, an unstop-
pable energy and the ability to honestly judge
himself. He’s one of those members others look

www.ADDvantageUSPTA.com

Tim Heckler

up to; someone many wish they could emulate.
It’s important to remember that his high profile
can be a positive thing for all USPTA-certified
teachers.

I was watching The Tennis Channel recently
and caught an episode of Dave’s show, “Inside
Tennis with the Koz.” He uses the show to meet
specific goals, only one of which is to delve into
some tennis-specific subjects. He has great TV
presence and never misses a chance to plug his
membership or achievements with
USPTA. On The Tennis Channel,
he promotes his USPTA Master
Professional status and his 2001
USPTA Professional of the Year
award. When Dave creates celebrity
for himself, he’s also giving USPTA
and other USPTA members valuable
publicity. When he takes his “game”
to the next level, you can bet he will
take USPTA along for the ride.

You might be saying that The
Tennis Channel is truly a great out-
let for someone like Dave but that it
won't work for the average teacher because he doesn’t
have the same chance to host a show. But, whether
it’s Dave, Rick Macci or Jack Groppel, their suc-
cesses only enhance the positive image of all USPTA

professionals.

Taking your game (business) to the next level
means promoting your services to customers and
linking yourself to USPTA and its successful
members who are receiving regional and national
publicity. You might start by telling students about
The Tennis Channel and promoting USPTA’s show
— “On Court with USPTA” — as if it were your
own. During the show and on numerous other
occasions during a broadcast day, viewers see
“USPTA Sweet Spots,” one-minute tips presented
by USPTA professionals. The public will begin to
make a connection between the shows on The Ten-
nis Channel and all USPTA teaching professionals.
Just the expression, “If you need help with your

continued next page

Taking your game
(business) to the
next level means
promoting your

services to customers
and linking yourself
to USPTA and its
successful members
who are receiving
regional and

national publicity.
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from previous page

If you promote your certification and use USPTAS name,

Calling all writers ...

Writing for ADDvantage magazine offers USPTA members numerous
benefits. They can share knowledge from their field of expertise, such

as coaching, pro shop management, sport science and club management.

you can boost your professionalism in the eyes of your students.

game, contact your local USPTA professional” is heard hundreds
of times each month.

USPTA also advertises its certification, education and sports
marketing programs in tennis magazines. If you build an association
with these, you can increase awareness of your programs among
players and potential students. If you promote your certification
and use USPTA’s name, you can boost your professionalism in the
eyes of your students. Better yet, if you've got a talent and a pro-
gram, you should publicize it. We can gain valuable publicity by
being associated with our members just as our members can gain
exposure through USPTA.

All the tools USPTA provides are great, but they won't result
in any advancement for us or you without the promotion of your
own talent, a vision of your goals, an understanding of your busi-
ness, the energy to implement a plan and the honesty to view the
outcome objectively. If you can combine these traits, you can build
a positive image for USPTA, its programs and yourself.

Congratulations, Dave, and the rest of you out there for taking
your game to the next level and helping USPTA do the same. o~

Genie R

Having an article published can enhance a pro’s career or add to a
resume. Also, being published in ADDvantage is worth 25 points toward
USPTA Master Professional certification (a maximum of 50 is allowed).

]
]
]

Articles should be approximately 2,000 words long.
Article should cover some aspect of a teaching professional’s job.

Articles must be typed in a narrative form. The article should not
be an outline or written as notes.

Contributions will be edited for magazine format and focus, and a
copy will be sent to the author to review.

Please send good quality, in-focus photos related to the topic, if
available.

Articles submitted to ADDvantage are forwarded with the name
of the author removed to the USPTA Technical Review Committee
for approval.

Authors must sign a release form for any work submitted to us.
This form assures us that the article is your original work, that you
have not released the article previously to any other publication
and prevents you from releasing it for further publication for a
period of six months from the date of the agreement.

Please include a brief biography and a black and white photo
(bust shot).

Send articles to the attention of the Publications Coordinator
at the USPTA World Headquarters or via e-mail to
magazine@uspta.org.

ADDvantage magazine does not pay authors for their articles.

Playmate Deuce

Upgradeable & Interchangeable
with the Genie R & the Genie PC

Buy The Best. Buy A Playmate.

www.playmatetennismachines.com
800. 776.6770

3 Years of Experience
in the Tennis Industry
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