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POWER. IN CONTROL.

HEAD’s newest technoiogy features
two precisely engineered contiot d
hales in the racqiiet’s head. o
This creates a new “flexpoint”, which
cups the ball and offers players

of all levels the ultimate in control,

Fowered by Liquidmetal®, patented
HEAD Flexpoint™ technology is
breaking rules of conventional
racquet design by not making
racquets stiffer and stiffer, but
designing them to flex in a new
and revolutionary way.

Experience a new world of control
with no loss of power.
Real Technoiogy. Real Benefit.
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President’s message

USPTA stands out among teaching groups
The proof is in its partnerships

he United States Professional Tennis Asso-

ciation is a full-service teaching professional

trade association and a true industry partner.
It is the only organization of its kind that promotes
the game in a manner that benefits not only its
members, but also, in many instances, their clients,
as well as other tennis organizations.

It is safe to say that other tennis-teaching
organizations do not serve their members with the
scope of programs and educational opportunities
that the USPTA offers. Just a brief visit
to each organization’s Web site will
convince one of that fact. The USPTA
site is loaded with video-streaming tips
and educational instruction as well as
other member benefits and programs.

The USPTA not only tests and
certifies tennis-teaching professionals,
but also provides follow-up continu-
ing education that is not offered by its
competitors, As most of the USPTA
membership is aware, the Association
is self-governed by 17 divisions and
their boards of officers as well as a
42-member Executive Committee, which includes
an eight-member narional Board of Directors. The
USPTA also owns its own building, which houses a
top-notch staff directed by Tim Heckler, the longest-
tenured CEO in the tennis industry.

The USPTA is the only teaching organization
that offers continuing education to its member-
ship in the 17 divisions and a World Conference
on Tennis that is second to none. The continuing
education courses include classroom and on-court
presentations and seminars in all 17 divisions
during conventions and workshops. And most
of the divisions host trade shows that benefit the
tennis industry through the display of the latest
in tennis fashion, equipment, footwear and court
accessories.

The USPTA partners with the United States
Tennis Association in the USTA High Performance
Program and vice versa — the USTA with the
USPTA — in the USPTA Player Development Pro-

www.ADDvantageUSPTA.com
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Ron Woods

gram. The USPTA Player Development Program
is the most comprehensive educational tool for
the modern-day tennis teacher ever developed and
involves input from the top teachers in the tennis
world. The information is provided through inserts
in ADDvantage magazine and on the USPTA Web
site at www.uspta.com.

The USPTA also works closely with the USTA
on programs to grow the game. Currently there is
an emphasis on creating programming that will pro-
mote more interest in tennis within
the Hispanic community and the
promotion of entrepreneurial pro-
fessionals in a park setting with two
to four courts. There are also many
USPTA members who serve on
various local, sectional and national
USTA committees and task forces.

The USPTA also is involved
with accredited Professional Tennis
Management Programs at Ferris
State University in Big Rapids,
Mich., Hampton University School
of Business in Hampton, Va., and
Tyler (Texas) Junior College. Our association with
these programs on college campuses is important to
the continuing education of aspiring young tennis-
teaching professionals.

The USPTA also has several programs that are
successful nationwide or run in certain divisions
across the country. USPTA Tennis Across America™
was the inaugural sports marketing program of the
USPTA and promotes USPTA pros through free
tennis clinics and events that kick off the tennis sea-
son in the month of May. Several USPTA divisions
also promote the USPTA Adult Tennis League™
and USPTA Junior Circuit™, which are programs
that benefit both our pros and the people we teach.
Many USPTA divisions also host their own USPTA
tournament circuit or championships to benefit
their members.

The USPTA also supports The Tennis Chan-
nel with in-house productions of “On Court with
USPTA” and “Sweet Spots.” This is another area of
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from previous page

the tennis industry in which the USPTA
outperforms any competitor.

It also goes without saying that the
USPTA has the premier junior curricu-
lum in tennis today with USPTA’s Little
Tennis® program. This, along with other
member benefits, is available online at
www.littletennis.com. These programs are
just a few examples of what the USPTA
does in the tennis industry to grow
the game and get people playing more
frequently.

The USPTA Lessons for Life™ pro-
gram also recognizes the good and chari-
table causes in which USPTA members
participate. USPTA members helped
raise more than $8.1 million in 2005
for various charitable organizations and
more than $19.8 million since starting
the program.

The USPTA not only partners with the
USTA in various programs and projects,
but also with the Tennis Industry Associa-
tion. The USPTA was very instrumental
in promoting “Tennis Welcome Centers”
and other TTA initiatives such as the Adult
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USPTA is the only organization of its kind that promotes
the game in a manner that benefits not only its members, bur also,

in many instances, their clients, as well as other tennis organizations.

50/50 program. Because of this influence,
the TIA recognizes the importance of the
networking capabilities of the USPTA
divisions and is partnering with the Asso-
ciation in promoting a program designed
to grow the game through fun and fitness.
Cardio Tennis clinics and seminars are
being presented at the USPTA divisional
conventions. This year each USPTA divi-
sion will host a Cardio Tennis Shootout
feeding contest and the winner will receive
free airfare to the USPTA World Confer-
ence at the Flamingo Hotel and Casino in
Las Vegas, Sept. 18-23. During the World
Conference there will be a Cardio Tennis
Shootout final to determine the best ball
feeder in the nation. Again, USPTA is the
only teaching organization capable of do-
ing projects like this since it has genuine
grassroots divisional governance.

This editorial is not a slam on other

One Button Simplicity

QUICK SET-UP

teaching groups. It’s just a reminder of
what USPTA does for its members, the
tennis industry and people who play the
game. Through my travels it has become
apparent that in some cases even our own
members, as well as other members of
the tennis community, do not realize that
USPTA competes with other groups for the
same market — professional-tennis-teacher
memberships. Nor do they understand what
the USPTA does in the tennis industry as
a teaching organization in relation to our
competitors. The USPTA does a terrific
job as a tennis industry partner in promot-
ing and growing the game and servicing its
membership. Every one of its programs has
“teeth” and none is packaged without real
substance. Our industry partners are begin-
ning to recognize our value and we hope to
see increased awareness of our contributions
as the premier teaching organization. =

FREE
brochure

The Quick Set-up feature of the Shotmaker
Super Deluxe model provides one-touch shot
selection based on playing ability. Just push
the button corresponding to the player’s skill
level, and Shotmaker will do the rest. Ideal
for rental machines!

www.sportstutor.com
Sports Tutor, 3300 Winona Ave., Burbank, CA 91504, ph: 818-972-2772, fax: 818-972-9651
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CEOQ’s message

Expert advice: Ball machines make good

sense for Cardio Tennis programs

recent Tennis Week column, “Sight Lines”
A(]an/ Feb 20006), featured an article by guest

writer Dr. Jay Yadav, an interventional
cardiologist and neurologist at the Cleveland Clinic
Foundation. Each month, the magazine allots this
space so that guest writers may express their opin-
ions or contemplate views that may differ from the
status quo.

Dr. Yadav’s article was titled “Move it or lose it”
and discussed the obvious health benefits of exercise,
the sedentary lifestyle of Americans, and the reasons
why people don’t exercise as much as
they should. In the opening sentence,
he mentions the Tennis Industry
Association’s Cardio Tennis program,
saying the program will not only help
attract and retain players, but also will
“help keep those players alive.”

Curious, I read the article to see
what Dr. Yadav might emphasize.
Would it be just another promo for
Cardio Tennis? Actually, I expected
no less than a cardiologist’s expert view
on exercise and some other pearls of
wisdom from the arcicle.

The first pearl that caught my eye was the
statement he made regarding why people do not
exercise as much as they should, even when they
are completely aware of the benefits and the perils
of a sedentary lifestyle. He said that studies show
that people are more likely to continue long-term
exercise programs if they are performed in a social
setting and when the activity is perceived as fun.
This fits Cardio Tennis to a “T” and is exactly what
the program promises to deliver.

The article continues by offering more great
reasons to participate in tennis and Cardio Tennis
programs, but the real find in this column comes
in the last paragraph. If you didn’t read the whole
article, you missed what I consider the most valuable
bit of information.

The paragraph below is directly from Dr. Yadav’s
“Sight Lines” column. It reads:

www.ADDvantagelUUSPTA.com

Tim Heckler

“Since there may be wide variations in heart rate
among participants for a similar level of exercise,
it is very important that the tennis professional
closely monitor the participants. In my experience,
it is not possible for one person to both feed the balls
and adequately provide individual supervision for
a number of players. Particularly, when the goal is
cardiovascular training and high levels of exertion
are possible, I favor the “automatic” part of the
program (feeding the balls) be delegated to a ball
machine and the ‘cognitive” part of the program,
which involves getting each player to
their optimal level of cardiovascular
conditioning, be performed by the
tennis professional. The higher level
of personal astention will also be ap-
preciated by the players and increase
retention rates.”

This pearl of wisdom struck a re-
sponsive chord with me since during
the planning stages of Cardio Tennis
I personally recommended that TIA

promote variations on how teachers
might run their respective programs.
I specifically asked about recommendations for the
use of ball machines and backboards, since I believe
they are valuable to any tennis program, and espe-
cially those that seek to provide safe and effective
cardio exercise.

Dr. Yadav points out that the use of ball machines
is an important safety component for Cardio Tennis
programs. He suggests that the ball machine allows
tennis professionals to more closely supervise partici-
pants in Cardio Tennis programs and their varying
heart rates.

While I admire pros who feed balls rapidly and
accurately, play music and interject positive feedback
into their tennis workout routines, I believe Cardio
Tennis programs — and any tennis program for that
martter — should be inclusive of all types of formats
and the use of equipment. If some pros choose to use
ball machines or backboards for their cardio sessions,

continued next page
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